
General Motors to keep 3,000 
workers in downtown Detroit

DETROIT (AP) — General Motors Co. work-
ers at the automaker’s headquarters in down-
town Detroit are staying put.

GM spokesman Tom Wilkinson said 
Friday that the company has decided not to 
relocate 3,000 of  the 5,000 employees in the 
Renaissance Center to other facilities.

Many of  the workers would have been 
sent to the company’s Tech Center in nearby 
Warren.

Wilkinson says the move would have been 
a disruption and cost in “the tens of  millions 
of  dollars.”

The city has offered GM some incentives 
to keep workers downtown. Mayor Dave Bing 
says it will keep jobs in Detroit.

But Warren Mayor Jim Fouts says the move 
would have made better financial sense for 
GM because much of  its research and design 
operations are at the Tech Center.

Stocks pull out of slump late Friday
NEW YORK (AP) — A battered stock mar-

ket recovered from a sharp drop in late trad-
ing Friday but still posted its fourth straight 
weekly drop.

The Dow Jones industrials, down nearly 
170 points in afternoon trading, clawed their 
way back to finish with a gain of  10. But 
more stocks fell than rose on the New York 
Stock Exchange as investors contended with 
another series of  troubling signals about the 
global economy.

Investors are concerned that European 
governments will have trouble getting their 
massive deficits under control. The Labor 
Department, meanwhile, offered only modest 
hope of  improvement in the jobs market in its 
closely watched monthly report.

“Clearly, we’ve entered the worry, fear 
camp,” said Rob Lutts, president and 
chief  investment office at Cabot Money 
Management. “It’s a very fragile investor psy-
chology today. It doesn’t take much ... to send 
them running for the hills.”

The Dow rose 10.05, or 0.1 percent, to 
10,012.23 after being down as much as 167 
points. For the week, the Dow lost 0.5 percent. 
The index hadn’t fallen for four straight 
weeks since July. The Dow is down 713 points, 
or 6.7 percent, since closing at a 15-month 
high of  10,725.43 on Jan. 19.
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Commodities
Commodities fell 
again. Uneasy 
investors pulled 
money out of
riskier invest-
ments like oil 
and metals fu-
tures contracts 
and turned to-
ward safer op-
tions due to wor-
ries about the 
global economy.
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BUSINESS BRIEFING

Send us your business news
Is your business celebrat-
ing a signifi cant anniver-
sary or milestone, 
expanding or moving, or 
has it earned an award? 
Do you have a new or 
newly promoted employ-
ee or manager? Please 
e-mail your news releases 
and photographs to Kathy 
Blake at business.news@ 
oakpress.com. Photos 
should be in JPEG format and 200 dots per inch.

Kathy Blake

BUSINESS SPOTLIGHT

6 automakers to showcase 
vehicles during Super Bowl
By JOSEPH SZCZESNY
Of The Oakland Press

Chrysler Group LLC Is 
ready to advertise on the 
Super Bowl along with several 
other automakers. 

Chrysler officials said 
Friday the 60-second spot 
debuting in the third quarter 
will feature a Dodge muscle 
car, the Dodge Charger R/T. 

“Dodge Car Brand wants to 
re-establish its commitment 
to consumers who love real 
driving vehicles with muscle-
car power and sports-car 
handling, while informing all 
viewers that the Dodge brand 
has a renewed energy and 
focus,” said Chrysler spokes-
woman Dianna Gutierrez.

“The tremendous Super 
Bowl audience aligns perfectly 
with the customers Dodge is 
trying to reach, and it gives 
an excellent opportunity to 

showcase the brand’s new 
perspective after the creation 
of  the Ram Truck Brand,” she 
said, adding this will be the 
Chrysler Group’s first ad to air 
during the game since 2004.  

“The Super Bowl is one of  
the most-watched television 
programs of  the year, not only 
for the football game but for 
the creative advertising,” she 
said.

Gutierrez also said it is the 
most efficient way to garner 
the maximum number of  
viewers while at the same 
time ensuring the high atten-
tion span that the Super Bowl 
delivers.

“In fact, it would be more 
expensive to reach a compa-
rable level during prime-time 
television programming,” she 
said.

Even with 30-second spots 
selling for more than $2.6 mil-

lion, five other carmakers, Kia, 
Hyundai, Audi, Volkswagen 
and Honda, have all signed on 
to advertise during the Super 
Bowl.

However, Toyota, which has 
been mired in controversy this 
year, has elected not to adver-
tise this year, though it has in 
the past. The Super Bowl isn’t 
considered the proper venue 
for reminding Toyota owners 
their vehicle might have been 
recalled, a Toyota spokesman 
said this week.

Meanwhile, Kia, with sales 
that have now gone up for 15 
consecutive years, will adver-
tise on the Super Bowl telecast 
for the first time.

“The Kia brand is becom-
ing increasingly relevant in 
the U.S., and the arrival of  the 
first vehicle from the new Kia 
plant in West Point, Ga., is the 
perfect time for the brand to 

use the Super Bowl advertising 
stage to introduce the all-new 
2011 Sorento to more than 100 
million people watching the 
game,” said Michael Sprague, 
vice president of  marketing, 
Kia Motors America.

Dubbed “Joyride Dream,” 
the Kia spot speaks to young 
couples who are entering a 
new life stage and facing adult 
responsibilities while still 
desiring the style, freedom and 
fun they’ve always enjoyed, 
Sprague said.

“New parents often find 
their vehicles’ back seats clut-
tered with toys and child TV 
show characters, so assem-
bling the cast of  ‘Joyride 
Dream’ provided a clever way 
to showcase Sorento’s unique 
combination of  just-right size, 
style and amenities,” said 
Sprague.

Characters such as Muno, 

the red Cyclops that stars in 
the award-winning series “Yo 
Gabba Gabba” on Nick Jr., and 
Sock Monkey call attention to 
the vehicles agility and style.

Hyundai is using Brett 

Favre, the Minneapolis 
Vikings legendary quarter-
back and one of  the most dura-
ble players in NFL history, to 
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The 2010 Dodge Charger R/T is shown. Chrysler will be show-
casing the vehicle in an ad during the third quarter of the Super 
Bowl on Sunday.
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Big Hug LLC of Bloomfield Hills is a new e-com-
merce company dedicated to personalized 
remembrance gifts as an alternative to flowers. 
Big Hug is owned and operated by Katie Kiyo 
(left) of Bloomfield, formerly Detroit director of 
corporate sales of the Meredith Corp. 
Remembrance gifts include personalized garden 
stones and wind chimes, remembrance plaques, 
sun catchers, angel figurines, one-of-a-kind cher-
ish boxes, sterling silver bell necklaces and 
handcrafted wood heart-shaped pet urns. 
Recently, Big Hug added custom leather photo 
pillows. Kiyo recently met Kathy Campbell (right), 
a Birmingham resident, of SIF Technology/Digital 

Leather. Campbell has an interior design and 
packaging design background. SIF Technology/
Digital Leather serves the commercial industry 
(automotive interiors, home furnishings, fashion 
apparel/accessories, etc.) with an innovative new 
patented digital imaging process that perma-
nently infuses color, designs and images to 
leather. As a curiosity, Campbell used this pro-
cess to create a photo pillow in memory of her 
Cavalier King Charles Spaniel, Reesie. Kiyo is 
featuring Campbell’s custom leather photo pillow 
on www.bighugllc.com. For more information, 
visit the Web site or call 248-594-1560.

— From staff reports

Lear 
reports 
earnings 
of $116M

By JOSEPH SZCZESNY
Of The Oakland Press

American Axle & Manufacturing 
Holding was profitable for the sec-
ond quarter in a row during the last 
three months of  2009.

AAM reported Friday that thanks 
to modifications in federal tax provi-
sions, it earned $48.6 million or 80 
cents per share, in the fourth quar-

ter, compared to a net loss of  $112.1 
million, or $2.17 per share, in the 
fourth quarter of  2008.

The company’s quarter sales of  
$464 million were 13 percent higher 
than the third quarter of  2009, and 
operating income totaled $29 mil-
lion, or 6.3 percent of  sales.

American Axle’s fourth-quarter 
results also reflected a special U.S. 

tax refund claim related to newly 
enacted legislation providing for a 
special 5-year net operating loss car-
ryback election. AAM’s results in 
the fourth quarter of  2008 included 
a tax expense provision of  $69.5 mil-
lion, primarily relating to noncash 
charges to establish and adjust valu-
ation allowances on AAM’s U.S. and 

By JOSEPH SZCZESNY
Of The Oakland Press

Southfield-based Lear Corp., 
a leading global supplier of  
automotive seating and elec-
trical power management 
systems, reported operating 
earnings of  $116 million for 
the fourth quarter after a trip 
through bankruptcy court.

“Business conditions in 2009 
were extremely challenging 
in the automotive sector,” said 
Bob Rossiter, Lear’s chairman 
and chief  executive officer.

“In this environment, we 
continued to reduce our struc-

tural costs 
and realign 
our global 
production 

footprint. In addition, we 
completed a major financial 
restructuring,” he said Friday.

Rossiter, however, also indi-
cated that the business environ-
ment appears to be improving.

In the fourth quarter, the 
production environment 
improved from year-ago levels, 
with mature markets moving 
higher from distressed levels 
and growth in emerging mar-
kets accelerating. 

In North America, industry 
production was up 3 percent 
year-over-year, and in Europe, 
industry production was up 
20 percent. In major emerging 
markets, production increased 
50 percent or more.

Lear’s Chapter 11 bankrupt-
cy filing, which concluded dur-
ing the fourth quarter, left the 
company with less than $1 bil-
lion in debt, while operational 
restructuring has significantly 
reduced structural costs.

For the fourth quarter of  
2009, Lear reported net sales 
of  $2.7 billion, and income 
before interest, other expenses, 
income taxes, restructuring 
costs and other special items 
was $115.5 million.

This compares with net sales 
of  $2.6 billion, a pretax loss of  
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Online gift store based in Bloomfi eld Hills

American Axle earns prof its again
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